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European Cities Marketing 
Benchmarking Report 2017 
confirms the resilience of European 
cities 

In 2016, European Cities Marketing has once again demonstrated the most dynamic 
aspect of European tourism. Over the last 5 years (2012-2016), bednights in European 
Cities Marketing Benchmarking Report's cities (+14.2%) have been still increasing at a 
faster rate than of the 28 EU nations (+8.8%). Thus, confirming once again that city 
tourism is growing against disturbances. 

The report is published yearly and is the result of a cooperation between European Cities 
Marketing, the platform for convention, leisure and city marketing professionals to exchange 
knowledge, best practice and widen their networks to build new business, and MODUL University 
Vienna. 
 
The top 5 cities for 2016 looks the same as the previous year, besides Barcelona taking back its 
spot in the top 5 from Madrid. Remarkable is also that London was able to hold onto its spot as 
number one in bednights despite a negative growth rate (-3.2%), the second highest negative 
growth rate behind Paris (-8.2%), which also held onto its spot as number two in bednights. 
 
The city that has gone up the strongest is Barcelona (8.5%). with the highest growth rate out of 
the top 15 cities, followed by Amsterdam (7.3%) which jumped up two spots from the previous 
year. 
 
  

Table 1. Top 15 European Cities - Total Bednights 2016  
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Destination Bednights 2016 2015-16 % change 

1 *London 75,069,660 -3.2% 

2 *Paris 44,016,074 -8.2% 

3 Berlin 31,067,775 2.7% 

4 *Rome 26,935,666 1.9% 

5 *Barcelona 19,162,580 8.5% 

6 *Madrid 18,097,379 0.8% 

7 Prague 16,796,384 5.5% 

8 *Vienna 15,760,254 4.1% 

9 *Munich 14,027,106 -0.2% 

10 *Amsterdam 13,834,000 7.3% 

11 *Stockholm 13,438,009 3.6% 

12 Hamburg 13,331,001 5.5% 

13 *Istanbul 11,950,300 -12.1% 

14 Milan 11,257,872 -2.0% 

15 *Lisbon 9,717,718 7.2% 
 

*Refer to cities with different definitions and data rectifications. 
Source: European Cities Marketing Benchmarking Report 2017 

 
  

Based on the latest forecast, European Cities Marketing expects a growth in total bednights of 
6.4% in European Cities for 2017. This means the growth curve is expected to ascent at a faster 
pace, even more dynamic than the previous years. 
 
Dieter Hardt-Stremayr, European Cities Marketing President, says: "We saw another 
exceptionally successful year for city tourism in Europe, despite major challenges arising. The 
terrorist attacks in Europe, and particularly in Paris, show the volatility, importance and resilience 
of tourism. Overseas markets such as China or Japan are particularly sensitive towards 
perceived risk which resulted in negative performance in 2016. However, since the last quarter of 
2016 city tourism in Europe is back on track: visitor numbers are strongly and steadily recovering 
for Paris as well as for source markets which were decreasing for years, such as Russia. City 
tourism in Europe in 2016 was "tossed by the waves but does not sink". 
 
He concludes that European cities remain the most attractive tourism destinations for visitors 
from all over the world and showed resilience and courage against terrorism. 
 
  

Figure 1: Top 10 European Cities, Total Number of Bednights 



 
Source: European Cities Marketing Benchmarking Report 

  
 

Figure 2: Top 10 European Cities, Total Number of Bednights by International Tourists 

 
Source: European Cities Marketing Benchmarking Report 

 
  

Produced by MODUL University Vienna, the European Cities Marketing Benchmarking Report 
provides the #1 source of city tourism statistics in Europe. ECM reports twice a year about the 
current state of the tourism industry. In March, the organisation provides first preliminary results 
and trends about the previous year, in June the ECM Benchmarking Report is presented 
containing detailed analyses and benchmarks of the past 5 years, as well as the forecast for the 
current year. For the 13th edition, European Cities Marketing (ECM) presented the ECM 
Benchmarking Report 2017 during its International Conference in Dubrovnik. The report not only 
covers statistics portraying tourism development for 126 European cities but also forms the basis 
for discussing major trends and developments in Europe among the member cities. The 



13th edition of the European Cities Marketing (ECM) Benchmarking Report provides 
benchmarking insight into bednights, bed capacities as well as city tourism vs. national tourism 
analysis and a breakdown of tourist densities comparing city's population vs. bednights in 2016. 
 
The report costs €990 with the full dataset of figures, and is free for members of European Cities 
Marketing. The report can be ordered from www.europeancitiesmarketing.com. 
 
To be up to date with these latest figures, please get in touch with European Cities Marketing and 
subscribe to the regular press releases. 

 

 

 

 

 

*European Cities Marketing is a non-profit organisation improving the competitiveness and 
performance of leading cities of Europe by providing a platform for convention, leisure and city 
marketing professionals to exchange knowledge, best practice and widen their network to build 
new business. European Cities Marketing is promoting and linking the interests of members from 
more than 100 major cities in 36 countries. 
  
For more information and pictures, please contact: 
Flavie Baudot, press@europeancitiesmarketing.com, +33 380 56 02 00 

 

*MODUL Research is a subdivision of MODUL University Vienna that aims to bridge the two 

domains of basic and applied research. MODUL Research engages in research projects that 

provide workable solutions to problems that private firms, industry associations, groups in civil 

society, and governmental organisations have identified as important.  

  

Contact information  

MODUL Research www.modul.ac.at/MUResearch 

Prof. Karl Wöber, President, karl.woeber@modul.ac.at 
 

 

 

 
 
ECM Head Office 
29D rue de Talant | 21000 Dijon | France 
Tel: +33 380 56 02 04   
Fax: +33 380 56 02 05  
press@europeancitiesmarketing.com 
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