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Chinese Tourism Is Overflowing 

According to data from ForwardKeys, which helps forecast future travel by analysing 
around 17 million flight booking transactions a day, the boom in Chinese outbound 
travel is set to keep on going. 

Laurens van den Oever, ForwardKeys’ Chief Marketing Officer, who was speaking at 
the World Bridge Tourism conference in London (an event supported by the EU and 
organised by the European Travel Commission (ETC) and ETOA, the European 
Tourism Association, said: “The Chinese dragon is breathing more hotly than ever. 
Bookings for outbound travel during Chinese New Year, in February 2018, are 
currently 40% ahead of where they were at the same time last year.” Looking at a 
broader period, from the beginning of November until the end of February, bookings 
are also strongly ahead. The destinations which currently look set to enjoy the most 
positive growth are: Thailand, where Chinese bookings are currently 47% ahead of 
where they were at this point last year, Vietnam, 40% ahead, France, 31% ahead, 
Singapore 28% ahead, Japan 27% ahead and Canada, 23% ahead. 



 

  

The growth story has been running for a number of years and the long-term trend 
shows no indication of slowing. According to the Chinese National Tourism 
Administration (CNTA), outbound travel has grown 270% since 2008 and it is 
forecast to reach 200 million departures by 2020. 

 

Expenditure by Chinese tourists has grown even more strongly. From 2008, it has 
grown 730%. The management consultancy McKinsey estimates that Chinese 
spending on luxury goods has been growing at 9% per annum, whereas the average 
for the rest of the world has been growth at 3% per annum. 



 

The strong growth in expenditure by Chinese tourists has not been overlooked by 
destinations, keen to attract the tourism yuan. Since 2014, over a dozen countries 
have changed their visa rules to encourage Chinese tourists to come and the impact 
has been dramatic. In the six months following the relaxation of visa requirements, 
arrivals in Morocco increased 378%. Other spectacular increases included Moldova, 
up 253%, Tunisia, up 240%, Serbia up 180%, Israel up 57%, Peru up 56% and Chile 
up 49%. 

 

Where the Chinese decide to visit can be strongly influenced by geopolitical events. 
The stationing of the THAAD missile defence system in South Korea so displeased 
Beijing that Chinese tourists were encouraged to boycott South Korea, and in the 
year to 1st April 2017, visitor arrivals fell by 67%. This resulted in a boom in visitation 
to other ‘Asean’ destinations as the Chinese went there instead. Vietnam saw a 50% 
increase in Chinese tourists, Malaysia 43%, Thailand 11% and Singapore 6%. 



 

The terrorist attack in France in November 2015 so spooked the Chinese that in the 
three weeks following it, bookings plunged 72%. At that time Russia and Vietnam 
were major beneficiaries of the tourism displacement, with bookings for Russia 
increasing 398% and bookings for Vietnam 58%. 

 

In the calendar year to date, Chinese enthusiasm for the USA has fallen noticeably 
too; visitor arrivals are 10% down. However, its neighbours in North America have 
benefitted substantially, with arrivals in Canada up 54% and Mexico up 29%. 



 

Laurens van den Oever concluded: “At the moment, we are seeing very strong 
growth in outbound tourism from China and there are no signs of that trend slowing. 
What we do see however is that Chinese tourists are hyper sensitive to bad news – if 
a destination’s image becomes tarnished they are swift to go elsewhere.”  

Ends 

About ForwardKeys 

ForwardKeys analyses more than 17m flight booking transactions a day, drawing 
data from all the major global air reservation systems and selected airlines and tour 
operators.  This information is enhanced with further independent data sets, including 
flight search and official government statistics, plus data science to paint a picture of 
who is travelling where and when. ForwardKeys’ analytics are used by travel 
marketers, retailers, hotels, destination marketing organisations (DMOs), financial 
institutions, car rental companies, tour operators, online travel agents (OTAs) and 
other traveller-focussed businesses worldwide to monitor and anticipate traveller 
arrivals from a particular origin market at a specific time.  This analysis enables 
parties to anticipate the impact of events, better manage their staffing levels, fine 
tune supply requirements, adjust and measure the effectiveness of their marketing 
efforts and anticip ate future market trends. 

For further information, please contact Sophie Luis, Sophie.Luis@Tarsh.com on +44 
(0) 20 7112 8556 or David Tarsh, David@Tarsh.com on +44 (0) 20 7602 5262. 
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