
 

 

News Release 

7th March 2018 

Europe set to benefit from increasing Chinese air travel 

Extra flights and more capacity for 2018 

The United States experienced it in 2016, Australia a year later. Now it’s Europe’s 
turn to see a boom in capacity on flights from China, according to the latest figures 
from ForwardKeys, which predicts future travel patterns by analysing 17 million 
booking transactions a day. 

A total of nine new routes and one resumed route will start during the first half of 
2018, and a further three are in the pipeline. At least four China-Europe routes are 
already planned for the second half of this year. 



 

Finland is benefiting from Finnair’s strong Asia strategy, while Spain, the UK and 
Ireland are seeing a mix of increased tourism alongside healthy Chinese business 
investment. 

ForwardKeys’ statistics show that by June there will be an extra 30 flights a week 
from China to Europe. Based on an estimation of 200 seats per flight, that means 
6,000 more seats will be available for Europe-bound Chinese travellers. Excluding 
Russia, the average total number of seats available each week last summer was 
150,000. 

Details of the new routes are: 

Confirmed, ‘scheduled-in’ capacity: 

•Twice weekly, Shenzhen-Madrid by Hainan Airlines, in Mar 2018 

•Three times weekly, Shenyang-Frankfurt by Lufthansa in Mar 2018 (resumed) 

•Twice weekly, Shenzhen-Brussels by Hainan Airlines in Mar 2018 

•Four times weekly, Beijing-Barcelona by Air China, in Apr 2018 

•Twice weekly, Xi An-London, LGW by Tianjin Airlines, in May 2018 

•Three times weekly Wuhan-London LHR by China Southern Airlines, in May 2018 

•Four times weekly Beijing-Copenhagen by Air China in May 2018 



•Three times weekly, Nanjing-Helsinki by Finnair in May 2018 

•Three times weekly, Beijing-Helsinki by Beijing Capital Airlines, in Jun 2018 

•Four times weekly Shanghai-Stockholm by China Eastern Airlines, in Jun 2018 

Hainan Airlines has applied to the Civil Aviation Administration of China (CAAC) to 
operate, but has not yet scheduled in capacity for: 

•Beijing-Edinburgh-Dublin, twice weekly flights, in June 2018 

•Beijing-Dublin-Edinburgh, twice weekly flights, in June 2018 

•Changsha-London three times weekly, March 2018 

Europe, with a 10 per cent market share of the outbound Chinese market, saw a 
7.4% increase in Chinese travellers during the recent New Year holiday period in 
January and February this year, according to ForwardKeys’ findings. Turkey – 
recovering after terrorist attacks – increased by 108.2%, and Greece by 55.7%, 
compared to the same period last year. 

 

Travel in the opposite direction is set to increase too. At the present time, flight 
bookings to China, in the coming six months, from the rest of the world, are 11.8% 
ahead of where they were at this time last year. The stand-out origin region is the 
Americas, which is responsible for 25% of travel to China. Bookings from there are 
currently 24.0% ahead. 



 

ForwardKeys CEO and co-founder, Olivier Jager, said: “It seems that the EU-China 
Tourism Year is having a positive impact on travel in both directions. The Chinese 
have been growing in confidence for international travel for some time now and that 
trend is being reciprocated. Europe clearly has a lot to gain from this increased 
capacity because the Chinese are ready to spend money on luxury goods while on 
holiday, providing good opportunities for European retailers.” 

Ends 

About ForwardKeys 

ForwardKeys analyses more than 17m flight booking transactions a day, drawing 
data from all the major global air reservation systems and selected airlines and tour 
operators.  This information is enhanced with further independent data sets, including 
flight search and official government statistics, plus data science to paint a picture of 
who is travelling where and when. ForwardKeys’ analytics are used by travel 
marketers, retailers, hotels, destination marketing organisations (DMOs), financial 
institutions, car rental companies, tour operators, online travel agents (OTAs) and 
other traveller-focussed businesses worldwide to monitor and anticipate traveller 
arrivals from a particular origin market at a specific time.  This analysis enables 
parties to anticipate the impact of events, better manage their staffing levels, fine 
tune supply requirements, adjust and measure the effectiveness of their marketing 
efforts and anticip ate future market trends. 

For further information, please contact Sophie Luis, Sophie.Luis@Tarsh.com on +44 
(0) 20 7112 8556 or David Tarsh, David@Tarsh.com on +44 (0) 20 7602 5262. 
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