
 

 

 

  

 

Dominican Republic bookings begin to bounce back 

A report by ForwardKeys, which analyses over 17 million flight bookings a day, 
shows that the slump in bookings and jump in cancellations of flights to the 
Dominican Republic, which coincided with a number of tourist deaths there, at the 
end of May and early June, appears to be reversing. 

From the 1st June to the 2nd July, bookings for July and August from the USA to the 
Dominican Republic fell by 84.4% compared to the equivalent period in 2018. 
However, daily data reveals that bookings bottomed on June 19th, two days after the 
death of Vittorio Caruso and they exceeded cancellations again on June 26th. In the 
two months prior to the deaths on 30th May of Nathaniel Holmes and Cynthia Day, 
bookings had been up 2.8%. 

 

The decline in bookings to the Dominican Republic was offset by a surge in bookings 
for other Caribbean destinations, most notably Jamaica, Bahamas and Aruba. 
However, with the recovery in bookings for Dominican Republic, the surge of interest 
in those islands has slowed. 



Destination 
(Ranked by 
booking volume) 

1st April – 
31st May 

1st - 16th June 
(start of 

extensive media 
coverage) 

17th - 25th June 
(period 

following the 
last death) 

26th June – 
2nd July 

(bookings again 
exceed 

cancellations) 

Dominican 
Republic 

+2.8% -56.8% -143.0% -72.5% 

Jamaica -8.4% +11.9% +54.3% +13.4% 

Bahamas +7.0% +35.4% +45.3% +13.3% 

Aruba -3.5% +22.1% +49.9% +25.0% 

Olivier Ponti, VP Insights, ForwardKeys, said: “The deaths of US citizens which 
occurred around the end of May and early June triggered an avalanche of media 
interest and speculation. That kind of attention was bound to put some 
holidaymakers off and indeed that is what we saw. I am greatly relieved for the 
Dominican Republic that the crisis in confidence appears to be abating and I am 
hopeful that it will be relatively short lived, particularly if there are no more deaths and 
if the current FBI investigation establishes a clear cause of death in each case and 
none of the causes was sinister.” 

Ends 

About ForwardKeys 

ForwardKeys analyses more than 17m flight booking transactions a day, drawing data from all the major global air reservation systems 
and selected airlines and tour operators.  This information is enhanced with further independent data sets, including flight search and 
official government statistics, plus data science to paint a picture of who is travelling where and when. ForwardKeys’ analytics are used 
by travel marketers, retailers, hotels, destination marketing organisations (DMOs), financial institutions, car rental companies, tour 
operators, online travel agents (OTAs) and other traveller-focussed businesses worldwide to monitor and anticipate traveller arrivals from 
a particular origin market at a specific time.  This analysis enables parties to anticipate the impact of events, better manage their staffing 
levels, fine tune supply requirements, adjust and measure the effectiveness of their marketi ng efforts and anticipate future market 
trends. 

 


